Why is it not enough to tell them it is
important?
On changing attitudes and behavior

Dr. Hulda Thorisdottir
University of Iceland
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How are attitudes formed?

* Direct experience

 Mere exposure

* Modeling (watching others)
« Balancing

* Punishment/rewards
 Classical conditioning

* Norms
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DANGER...about to
~— be destroyed forever
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Social Norms
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How you persuade depends on how
interested people are

Elaboration Likelihood Model
Central Path Petty and Cacioppo (1979) Peripheral Path

(Thinking-logical) Motivation and Ability  (cues- Fear, Desire)

1.1 need a car : Sl 1.ljust need a car
2. The priceis great T 23 2. Sexy girls
3 .High-Performance 3. | can pay

4 . Top car of the year 3 .This is the car for me







To facilitate desirable behavior

V)

Nudging: An umbrella term.

Using behavioral science to mm
help people behave according

to their own self-interest by Nudge
making it easy, attractive,

Health, Wealth, and Happiness

social, and timely

Richard H. Thaler and Cass B, Sunstein
~awith a new afterword

(Behavioural Insights Team in the UK)
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Examples of nudging
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TAKE YOUR
LITTER

HOME

o:-’ -
S _A(ZLe s z . '
AR -

;‘?ﬁ&?, HASKOLI iSLANDS

§ STJIORNMALAFRZAPIDEILD
AN 15




re 26 — an alternative design of a speedometer to capture change in the impact forc
Image Source: Rumar (1999)

HASKOLI iSLANDS
STJORNMALAFRZAPIDEILD




hin
8 =
Z o
28
W o
<
- =
0 =
.
< 8
rh






Take home message

 Classical conditioning, fear, and social norms
are effective tools to form attitudes

« But although changing attitudes is a good start,
it is not enough

* The desired behavior has to be easy, attractive,
social, and timely...
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52~ Politicians with deep
pockets flocking into a

fundraiser for a national

heritage foundation
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